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created nearly any kind of branding collateral imaginable, from 
chap stick labels, logos, and commercial brochures to full-scale, 
interactive web destinations. But as freelancing gradually became 
a � nancial feast or famine situation each month, I began to search 
for a more secure position.

As an artist, I was satisfying my hunger for ideas, but not my 
hunger for meaning. In a perfect world, I could develop fantastic 
work that could contribute toward positive change in the world 
and in my own community. I not only wanted to create but also 
wanted to make a difference and feel good about the day’s work. 
I applied to various nonpro� t organizations and speci� c educa-

tional design positions—any destination I felt I could add value 
and enjoy the work. In a series of fortunate events, I was eventu-
ally hired by NEHA as its graphic designer.

Working at NEHA has been a dream realized. I get my feet wet 
working in many design facets such as illustration, infographics, 
advertising, typography, photography, interactive design, and even 
animation, which means that the work is engaging. Considering 
the political climate, the public is in dire need of organizations 
such as NEHA, and being a part of that is rewarding. NEHA has 
provided a platform for me to development as a designer and the 
future is bright with many exciting projects on the horizon. 




